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COLOR TRE
Optimistic Calm
Every year, the color experts weigh in on which color
(or color palettes) they see as "colors of the year."
These colors often serve as a social barometer and, as
such, influence the design of everything from fashion
and interior dcor to retail packaging and the pieces
that end up in shoppers' mailboxes.

How could you incorporate these themes into your marketing?

ENDS 2022
T

his year, the theme is renewal and hope. While each Color of the Year varies slightly,
they tend to be comforting, natural tones with an undertone of optimism. What are
those colors this year?

Pantone's 2022 Color of the Year is Very Peri, a brand new color added to the Pantone

library. Very Peri is a vibrant shade of periwinkle with red undertones, giving it an optimistic,
whimsical vibe. As the world wearies of a global pandemic, Pantone picked this color for its
sense of optimism, creativity, and renewal.

For its 2022 Color of the Year, Krylon took a more nautical twist with Satin Rolling Surf. The

blue tone reflects well-being and mindfulness (who doesn't feel more zen when reclining on

a beach chair overlooking the waves?), but like Very Peri, it also reflects a sense of optimism.
Other companies choosing colors in the blue range include Valspar, Benjamin Moore,

Sherwin Williams, and Better Homes & Gardens. From Valspar, with Mountain River, and
Sherwin Williams with Aleutian, the blues are dusty and nature-inspired.

Not all Colors of the Year are blue. Other experts went the green route, choosing natural
greens in light, comforting shades that bring a sense of calm. Examples include Olive

Sprig by PPG, October Mist by Benjamin Moore, and Evergreen Fog by Sherwin Williams.
Breezeway by Behr spans the two, blending a soothing green with blue sea tones.
Art & Craft by Dunn-Edwards took the anchoring route, with a rich, complex brown
reminiscent of rich, fertile earth.
Although these colors fall into differing shades, they
reflect a common theme: a combination of
soothing natural colors with uplifting
undertones. If "uplifting" sounds good
to you, it sounds good to your
customers and
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prospects, too.
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ustomer surveys are one of the most important
tools businesses have to get inside the minds of
customers. Whether you use direct mail, email,
or SMS, surveys have the potential to affirm what
you are doing well, uncover issues that need to be
addressed, and head off problems at the pass.
Crafting a customer survey requires more than putting
a bunch of questions on paper, however. It requires
insight, perseverance, and testing.

Here are six tips for creating an
effective customer survey.

1
If you want feedback on the customer's
checkout process, get your survey into
feedback on the product they bought,
send the survey about a week later. If you
want general feedback on your company,
send those only few times per year.

are some surveys, such as "How are we
doing?" that can go to an undifferentiated

2

Match timing to the intent of the survey.

their hands right away. If you want

Match the audience to your goals. There

3

valuable. Show that you appreciate their
time and effort.

it perfect the first time out of the gate.
Commit to sending out regular surveys

go to active customers.

bundle marketing and sales messages into
the same survey. People are responding

5
Test, test, test. You aren't going to get

feedback on a new website feature, should

Don't mix selling and feedback. Don't try to

4

Provide an incentive. People's time is

customer list. Others, such as getting

because you've asked for their opinions.
They won't appreciate it if you surprise
them with marketing content, too.

Keep it short. Customers love to share
their opinions, but they are busy, too.
Keep your surveys to only a few, relevant

6

questions. If your survey has a high
percentage of incompletions, it's too long.
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and test one variable at a time.

Customer surveys are an important tool in your marketing toolbox. They give you insight, make customers
feel valued, and are great for customer retention. Commit to a regular survey schedule and tweak it until
you figure out the magic sauce. Over time, you will find the right mix of audience, timing, length, and other
factors to get the greatest participation and most valuable insights.
5

Print Embellishments for Offset and Digital
One of the fastest ways to make a
statement with a printed piece is with
embellishments such as specialty
coatings, textured effects, and die-cuts.
While these enhancements are not
new, many businesses do not realize
that they are available and affordable
with both offset and digital, opening a
whole new world of "wow!" regardless
of which production process you use.

Which of these popular enhancements would catch the eye of your customers?

EXTENDED
GAMUT
COLORS

Need to exactly match a brand color or have design elements that go beyond the usual? Specify
spot colors such as custom mixed or Pantone colors that match your needs dead on.

SPECIALTY
COLORS

In addition to colors that extend the gamut of the press, both digital and offset presses can print a

SPECIALTY
COATINGS

Whether matte, satin, or gloss, specialty coatings transform the look of an

range of specialty colors, including white, metallics, and fluorescents. These colors are not used in the
average printed piece, so they make customers look twice.

ordinary printed piece into something special. Consider using two different
coatings, such as adding a pop of gloss to a matte cover or drawing the eye

This does not exhaust

toward a matte design element in an otherwise glossy piece.

the list of embellishments for
your printed projects, so get

LAMINATION

Another option for creating that special look is lamination.
Did you know that lamination can be used to create unusual
effects such as soft touch, linen, and even leather?

creative. What impact would it have to
be able to exactly match brand colors?
Expand your design choices with colors
beyond the ordinary? Engage with diecuts or textured effects? Imagine! Got
something special coming up?

TEXTURED
EFFECTS

There are many ways to create texture in your printed pieces,
whether it’s embossing, debossing, or using specialty print
methods that create 3D effects. When you need a high-value piece,

Give one or more of these
embellishments a test run
and see what happens.
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texturing makes people want to touch and handle it over and over again.

FOIL
STAMPING

No longer reserved exclusively for offset, most digital production can now accommodate the

DIECUTTING

Die-cuts can be wonderful design features. They can also add that element of tangibility that

beautiful, eye-catching effect of foil stamping. Great for targeting a high-end audience.

creates a higher level of engagement with readers.

Would you like to receive a sample book? Please email QualityTeam@hbp.com.
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6788 Commercial Drive
Springfield, VA 22151

HBP is a leading provider of communications
services in the mid-Atlantic region, serving
customers across all industries since 1903.
We take great pride in delivering exceptional customer
care as dedicated partners, advisors, creative problemsolvers, project managers and production experts. We
get to know our customers and their organizations, with
the goal of maintaining long lasting relationships based
on respect, trust, and teamwork.
This partnership drives HBP’s Ideas Empowered
corporate philosophy, ensuring that our customers’
ideas and business objectives can be successfully
conveyed and executed using HBP’s full range of
scalable services, including creative design, offset and
digital printing, signage and displays, direct mail and
fulfillment services, promotional products, online
ordering, and legal brief publishing.

Everything You Need, All in One Place.

Call us today

ELLIPSE DESIGN
CREATIVE SERVICES

PRINT + FINISHING

800.638.3508
or visit our website

hbp.com

SIGNAGE + DISPLAYS

DIRECT MAIL

Design | Print | Mail

FULFILLMENT + DISTRIBUTION

ONLINE ORDERING SYSTEMS

PROMOTIONAL PRODUCTS

LEGAL BRIEF PUBLISHING

Programs used:

Ink used:

Press used:

InDesign CC 2020
Illustrator CC 2020
Photoshop CC 2020

4-color process

HP Indigo 7900

Computers used:

Bindery used:

iMac

Saddlestitch

Paper used:
100# gloss text

Headquarters

952 Frederick Street
Hagerstown, MD 21740
301.733.2000
800.638.3508

HBP Virginia

6788 Commercial Drive
Springfield, VA 22151
703.289.9000
703.354.7400

HBP Sales

2750 Prosperirty Avenue
Fairfax, VA 22031
703.289.9000
888.219.5131

Visit our Resource Room
for more tools and tips:

